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What makes Asian Hospital & Healthcare 

Management the best advertising platform? 

 
 
 
 
 
 
 
The market for medical equipment and 

technology in Asia is booming. In excess of US 

$24 billion is being spent each year with major 

hospital construction projects underway in 

nearly all of the Asian countries. Government 

spending on the health sector is expected to 

grow at approximately 8 - 10% per annum. 

 
 
 
 
 

 
A new private health sector is also emerging in 

response to growing demand for quality health 

services. Suppliers to the Asian healthcare markets 

anticipate a 20-30% growth rate over the next few 

years. The need for the latest technology, materials 

and know-how in Asia is therefore greater now than 

ever before. 
 
Increasingly sophisticated management techniques 

and purchasing methods also mean that competition 

amongst suppliers is intense. Asian Hospital & 

Healthcare Management represents the most 

advanced networking of industry information ever 

published in the Asian markets and will be a required 

reading for hospital directors, administrators and 

medical practitioners in both the public and private 

sectors, together with top level representatives of 

Asiaôs health ministries. 
 
Through its circulation list, Asian Hospital & 

Healthcare Management reaches the most powerful 

network of hospital decision makers in the region. 

The purpose is to promote higher standards of 

healthcare by providing a forum for the exchange of 

information in every aspect of hospital services, 

patient care and latest medical technology. 

 

 

Key Facts  
Å Read by decision makers and specifiersat top 

hospital and healthcare institutions worldwide  
 
Å Readership fully qualified by a dedicated team of 

researchers  
 
Å Projected readership of 60,000 decision makers  
 
Å Cutting-edge editorial content from industry experts  

 

Å Unique reader response system  
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Editorial Agenda 
 
 

 
Asian Hospital & Healthcare Management presents insightful articles on issues relevant to top 

management, technical articles and case studies, analyses of the purchasing trends and technologies 

within the key medical and healthcare disciplines including:  
Å Healthcare Management  

 
Å Medical Sciences  

 
Å Surgical Speciality  

 
Å Diagnostics  

 
Å Technology, Equipment & Devices  

 
Å Facilities & Operations Management  

 
Å Information Technology  

 
 

Maximising your market potential  
We work hard to ensure your message gets the opportunity it deserves. We have pulled together an 

impressive stable of contributors, experts and opinion formers to create the next issue of Asian 

Hospital & Healthcare Management. Your advertisement will appear alongside the most relevant 

article, ensuring it is seen by the people who matter the most ï your target market. 
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Editorial Contributors 

 
Asian Hospital & Healthcare Management brings together a most distinguished team of international experts 

and industry chiefs drawn from medical institutions, hospitals and industry associations. Past and present 

contributors to Asian Hospital & Healthcare Management include: 
 
 
Anne Rooney  
Executive Director, International Services, Joint  
Commission International (JCI), USA 
 
Peter A Gross  
Chairman, Internal Medicine, Hackensack  
University Medical Center, USA 
 
Judith D Mitchell  
AIA  I  Director of Planning, Harvard Medical  
International, USA 
 
John R Adler  
Professor, Neurosurgery and Director,  
Radiosurgery and Stereotactic Surgery, Stanford  
University School of Medicine, USA 
 
Madhav R Ragam  
Director, Healthcare & Life Sciences, IBM Asia  
Pacific, Singapore 
 
Werner Van Huffel  
Health and Social Services Industry Strategist,  
Regional Public Sector Group, Microsoft Asia  
Pacific, Singapore 
 
Ori Karev  
CEO, UnitedHealth International, USA 
 
R Carter Pate  
Global and US Managing Partner, Health  
Industries and Government Services,  
PricewaterhouseCoopers Health Research  
Institute, USA 
 
Sandy Lutz  
Director, PricewaterhouseCoopers Health  
Research Institute, USA 
 
Amy Wilson-Stronks  
Project Director, Division of Standards and  
Survey Methods, Principal Investigator, Hospitals,  
Language, and Culture Study, The Joint  
Commission, USA 

 
 
Wayne Ruga  
Founder and President, The CARITAS Project,  
USA 
 
Yosef D Dlugacz  
Senior Vice President, Chief of Clinical Quality  
Education and Research, Krasnoff Quality  
Management Institute, USA 
 
Harald Pitz  
Vice President, Industry Business Unit Healthcare,  
Higher Education & Research  
SAP AG, Germany 
 
Kevin Dean  
Managing Director, Connected Health, Internet  
Business Solutions Group (IBSG), Europe, Cisco  
Systems Inc., UK 
 
Chris Chamberlain  
Global Head, Medical Genetics, Roche Products  
Limited, UK 
 
Madhav R Ragam  
Director, Healthcare & Life Sciences, IBM Asia  
Pacific, Singapore 
 
Allen Yeo  
Principal Consultant, Thomson Scientific,  
Singapore 
 
Ramakanta Panda  
Vice Chairman, Asian Heart Institute, India 
 
Ronald B Herberman  
Director, University of Pittsburgh Cancer Institute,  
USA 
 
Delon Wu  
President, Taiwan Hospital Association, Taiwan 
 
Anneke E E Meursing  
President, World Federation of Societies of  
Anaesthesiologists, UK 

 
For the Editorial Content of the Current Issue, go to: http://www.asianhhm.com/magazine 
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Distribution 
 
 

 
Asian Hospital & Healthcare Management reaches the top spending private and public hospitals and 

medical laboratories in addition to the national and regional health authorities and health ministries 

throughout Asia. 
 

It is bi annual published with a paid circulation of over 10,500 copies and an estimated readership of 

87,000 key decision makers. In addition, more than 15,000 readers receive e-book copies. This 

translates into an estimated readership base of 127,000 (Source: Publisherôs Survey). 
 

Asian Hospital & Healthcare Management is distributed across Australia, China, Hong Kong, India, 

Indonesia, Japan, Malaysia, Philippines, Republic of Korea, Singapore, Taiwan, Thailand, Vietnam,  
UAE, Saudi Arabia, Israel, Kuwait etc. in the Asia Pacific region and also countries within Europe and  
North America. 

 
Distribution will penetrate those key specifiers and procurement personnel in hospitals and medical 

institutions. The distribution is specifically to hospital administrators and directors, medical heads, 

medical consultants and heads of departments. The combined purchasing power of these individuals 

is over 70% of Asian medical and healthcare purchasing. 
 

 

Example Job Titles 
 

Chief Executive Officers / Presidents                  Head of OR  
Hospital Directors / Hospital General Head of Cardiology  
Managers Head of Infection Control  
Hospital Administrators Head of Intensive Care Units  
Head of Purchasing & Procurement Head of Orthopaedics  
IT Directors / CIOs Head of Paediatrics  
Head of Finance Head of Neurosurgery  
Health Ministers Head of Anaesthesiology  
Head of Medical Diagnostics Head of Haematology  
Head of Medical Imaging / Radiology Head of Diabetes  
Head of Clinics / Medical Laboratories Head of Oncology 
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5 Reasons to Advertise with us 
 
 

 

1 

 

2 

 
 
 
 
 

A meticulously crafted circulation database of companies that 

matter to you ï A market place custom-built to your needs 

 
 
 

Readers are carefully chosen top executives. A judicious 

blend of purchase decision makers and specifiers - the 

individuals who matter most to your company 

 
 

3  Valuable content ï Insights and incisive analysis of industry 

dynamics and emerging trends in equipment and 
manufacturing technologies written by the leading experts 

 

 

4 

 

5 

 
 
 
 

Listing on the search engine optimized website - Print 

advert doubling-up as online vehicle 

 
 
 

In sum, focused marketing translating into óvalue for moneyô 
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Advertising Rates 
 
 

 
Advertising Options Rates (In USD) 

Double Page Spread $8,900 

Full Page $4,500 

Half Page $2,450 

1/3rd Page Vertical Outer $1,475 

1/6th Page Product Flash $750 

Cover Positions  

Inside Front Cover $5,800 
Inside Back Cover $5,800 

Outside Back Cover $6,900 

 

 
The publication is a high design, full colour 

publication 210mm wide x 297mm deep. In 

order to maximise the impact, a strictly limited 

number of advertising positions have been 

made available. 

 
Other Positions  
Page Facing Contents  $5,100 

Special Positions   
1. Corporate Showcase   

 a. 8-Pages, with flash on front cover $27,450 
 b. 4-Pages  $14,850 

2. Gatefold   

 a. Cover: 2-Pages  $10,850 
 b. Inner: 2-Pages  $10,500 

3. Island  $6,500 
 
 
 
 

 
Custom publishing 

 
Note: 
 
1. Advertisers are provided with one copy of the 

publication only.  
 
2. Requirement for extra copies needs to be indicated at 

the time of approving the advert. Such copies entail 

extra charges @ $25 per copy, plus cost of delivery.  
 
3. The above ad tariff is exclusive of the Ad agency 

commission.  
 
4. Corporate Showcase (8-pages) option entails flash of your 
 logo on the cover page bottom part (Size: 20 mm X 35 mm). 
 
5. Font ñAdobe Garamond Proò is not allowed for 

the contents of corporate showcase.  

 
In addition to the standard advertising options mentioned, we also undertake custom publishing POA 

 
For advertising and custom publishing opportunities, please contact us at advertise@asianhhm.com 
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Mechanical Details 
 
 
 

 
Page Bleed 

 
Page Trim 

 
Page Type 

 
 
 
 
 
 
 
 
 
 
 

 

Double Page Spread      
       

  (A)  Height (A)  Width (B) 
   Double page type 243mm X 376mm 
   Double page trim 273mm X 406mm 
 (B)  Double page bleed 279mm X 412mm 
 
 
 
Full Page 
 

    (A)  

  (B)    

 Height (A)  Width (B) 
Full page type 243mm X 173mm 
Full page trim 273mm X 203mm 
Full page bleed 279mm X 209mm 
 
 
1/3rd Page Vertical Outer 

 
 
 
Half Page Horizontal 
 

    (A) 
  (B)   

 Height (A)  Width (B) 
Half page horizontal 112mm X 172mm 

ISLAND     
   

(A) 

        

        

(A) 

   
 

           
 

         (B)    
 

    (B)         
 

            

 Height (A)  Width (B)  Height (A)  Width (B) 
 

1/3rd Page Vertical Outer 223mm X 55mm 1/3rd Page Vertical Outer 80mm X 55mm 
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Mechanical Details 

 

1/3
rd

  Page Product Flash 

 
 Height (A)  Width (B) 
1/3rd Page Product Flash 70mm X 173mm 

 
(A) 

(B) 
 

 
Gatefold Cover 2-Pages 

 

 
(A) 

 
Gatefold Cover  

2-Pages 
 
 

(B) 

 
 

 
Gatefold Cover  

2-Pages 
 
 

Cover  
Page 

 
 
 
 
 

 Height (A)  Width (B) 
Double page type 243mm X 376mm 
Double page trim 273mm X 406mm 
Double page bleed 279mm X 412mm 

 
 
 
 
 
 
Gatefold Inner 2-Pages 
 
 

 

Page-1 
Page-2 

 

 
 

(A)  
 

 (B) 
 

 
 
 
 
 
 
 
 
 
 
 

 Height (A)  Width (B) 
Double page type 243mm X 376mm 
Double page trim 273mm X 406mm 
Double page bleed 279mm X 412mm 

 
 
 

Artwork 
 
Software: In Design, Photoshop, Illustrator & High resolution PDF (file must have all images at  
300dpi with fonts embedded)  
(Not Compatible: PageMaker, CorelDraw or any other software or files from the Internet) 
 
Pictures Resolution: 300dpi at 100% scaling for images, either as TIFF, JPG, EPS, or PDF 
 
Colour: All colours to be CMYK breakdowns, including In Design, Illustrator and Photoshop files 
 
Fonts: Include all print and screen fonts 
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  A Business Directory Profiles Price Per Annum 

600 words profile US$    3,400 

       B   Banner Price per Annum 

            Home page Banner US$    5500  

             Section Banners US$    3400 

      C    E-Newsletter Advertising Price per issue  

             Banner US$   5,500 

             Skyscraper Position US$   4,500 

             Contextual Position                                         US$   2,500 

             Sponsorship                                           US$ 5,000 

                                                                          
     D    Direct Marketing (Mail shots) Price per unit 

           15,000 and more                                           US$     0.10 

                                                                                        
             less than 15,000                                           US$     0.15 

 
 
 

SPECIFICATIONS 

 

ABOUT BUSINESS DIRECTORY PROFILES 

The  directory  profiles  are  designed  to  provide  corporate  showcasing  opportunity  of  your  key  product  offerings developed  

using  our  own  search  engine  optimization  solutions. The  profiles  improve  your  chances  of  figuring on  the  top  hits  of  
your  customersô online  searches. The result is higher visibility to increase business opportunities. 

 

Company profile up to 600 words including: 

600 words search engine optimized write-up 

Company logo (with a link to your site) and 5 images 

2 free updates per annum 

 white paper insertion in hospitals-management.com website. 

 Two video upload.  

 12 press releases. 
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ABOUT BANNERS (468X60) 

Offered on the homepage and all the sections of the website, the full banner (468 X 60 pixels) is positioned to attract the 

attention of the readers. 

 

Complying with the Interactive Advertising Bureau (IAB) standard sizes, the full banner gives you the right space to 

showcase your companyôs products. A prominent and well thought out positioning across the website including search 
results, directory listings, profiles and articles attracts the readers attention. 

 

Two types of banners are offered ï The Home page banner and Section banners. 

 

  Specifications 

 

Name  468 X 60 IMU ï full Banner (IAB Standard) 

Width  468 pixels 

Height  60 pixels 

File Size  Maximum of 20 kb 

Formats  JPEG, GIF, Flash 

Destination  Click-through URL and ALT text 

Alt Text Limit  65 characters including spaces 

Animation  Loop limit: Unlimited within 15 seconds 

 

Skyscraper 

This space is the efficient way for your advertisement to be prominently visible with our rich mix of  content. The standard IAB 

skyscraper position offers good exposure for time-sensitive events. 

 

Name Skyscraper  

Width 120 pixels  

Height 600 pixels 

File Size Maximum 25kb 

Formats JPEG, GIF 

Destination Click-through URL and ALT text 

   Animation   Loop Limit: Unlimited within 15 seconds. 

 
of 10 

 
Published by In association with 

 
w w w . v e r t i c a l t a l k . c o m  



w  w  w  .  a  s  i  a  n  h  h  m  .  c  o  m 
 
 
 

Contextual Position 

Contextual  advertising  banner  slot  featured  alongside  the  relevant  content  category  such  as  events, articles, interviews 
etc. A sure shot way of hitting the bullôs eye ï placing the ad where the most relevant contents are. Use this position to create 

that unique brand awareness with the audience that matters. 

 

Name  Contextual Position 

Width  120 pixels 

Height  120 pixels 

File Size  Maximum 20kb 

Formats  JPEG, GIF 

Destination  Click-through URL and ALT text  

Animation  Loop Limit: Unlimited within 15 seconds  

 

 

Exclusive Sponsorship 

An opportunity to use ALL advertisement options in a chosen issue of the newsletter to leverage the benefits of exclusivity at a 
competitive price. The sponsorship is a package that combines all offerings ï banners, skyscraper, and contextual position to 
maximize visibility to your marketing messages. 
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Direct Marketing 

Direct marketing messages are sent by e-mail to the exclusive database of Automotive-Technology, comprising high-profile 
business executives from the Automotive-Technology.com industry who are the key decision makers. The database consists of 

executives and specifies who are opt-in subscribers, identified by our research team. It is updated regularly. Our e-Newsletters 
enjoy high hit rates and click through. The minimum order is 5,000 subscribers and orders should be booked at least two weeks 

in advance. Note: All the mail shots are sent to the executives in our database. The mail shots will carry a clear text message 
describing the sender and also instructions to unsubscribe. 

 

Data reported 

Only open rates and click-through reports are available. Rich media and JavaScriptôs are not accepted. 

 

Creative 

Name  Direct Marketing Email Message 

Width  500 pixels (recommended) 

Height  900 pixels (recommended, no real limitation) 

 File Size  Maximum 20kb excl images (remotely hosted) 

 Formats  JPEG, GIF 

Destination  Click-through URL and ALT text  

Animation Loop Limit: Unlimited within 15 seconds  

 

 

 

 

Pricing Structure 

Direct Marketing campaigns are charged per e-mail address and the cost is (US$ 0.10) per address, for mail shots above 15,000 

units. For mail shots below 15,000 units, the charge is (US$ 0.15) 

 

Booking example: 10,000 Direct Marketing messages cost: 10,000 x US$ 0.15 = US$ 1,500 
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Conditions set out in the Joint Agreement for Advertisement 
 
 

  The following terms and conditions apply to your advertisement purchase order. 

 

1. Scope of our agreement: These are the conditions of the contract between you, the client ɉȰÙÏÕȱ and ȰÙÏÕÒȱɊ and Ochre Media ɉȰ/ÃÈÒÅ 

-ÅÄÉÁȱȟ Ȱ×Åȱȟ ȰÕÓȱ and ȰÏÕÒȱɊ relating to the provision by us of advertising space on the website, as specified on your purchase order. 

2. Content and artwork  responsibility: You are responsible for providing all text and illustrations ɉȰÃÏÐÙ ÍÁÔÅÒÉÁÌȱɊ ÆÏÒ your advertisement/s and 

any other insert/s ɉȰÁÄÖÅÒÔÉÓÅÍÅÎÔȱɊ in such a format as the Ochre Media may specify by the copy deadline specified on your purchase order. 

We shall prepare a proof of your advertisement and send across to you for approval. If you wish to change any element of it, you must send your 

changes to Ochre Media by the return date shown on the proof. If we have not received any changes by the return date we will assume that you 

have approved the proof. After your advertisement has been published (i.e. uploaded to the website) you may change any element of it up to 

twice in each renewed period (as defined in clause 7) by providing Ochre Media with a written request setting out the changes you wish to make. 

If you fail to supply copy material by the copy deadline, Ochre Media reserves the right to repeat standing copy or to independently determine 

the copy to be published (including sourcing from the public domain). Failure by you to supply the necessary copy material for your 

advertisement by the copy deadline will not affect your obligation to pay for the advertisement in accordance with clause 4 below. 

If your copy material is provided in a form different from that specified then you will be responsible for any reasonable extra costs that may 

arise for preparing the material. 

Notwithstanding the above, you agree that Ochre Media shall at all times retain full editorial approval over the advertisement and that, 

except as expressly provided in your purchase order, the positioning of the advertisement shall be at Ochre Mediaȭs sole discretion. Ochre 

Media reserves the right at our absolute discretion to reject, withdraw or amend text/information supplied by you for the advertisement and 

such will not affect your obligation to pay for the advertisement in full in accordance with clause 4. 

3. Rights: In consideration of Ochre Media providing its advertising, marketing and design services to you, you assign to Ochre Media with full 

title guarantee, for use throughout the world, the copyright (whether vested, contingent or future) in the copy material supplied by you and all 

rights of action in respect of that copy material. 

The above will not operate as an assignment of your trade marks, service marks and logos, which will remain your property. Accordingly, you 

hereby grant to Ochre Media a worldwide, non-exclusive, fully paid license to reproduce and display all trade marks, service marks and logos 

contained within the copy material for the duration of this contract. 

4. Invoice and settlement:  An invoice for the amount specified in your purchase order (plus applicable taxes) will be issued at the time your 

advertisement is first published. 

We will then invoice you for each renewed period (as defined in clause 7) at Ochre Mediaȭs then current rates on or shortly after the relevant 

anniversary of the date of first publication. You may request a copy of the rates that will apply in any renewed period from Ochre Media at any 

time within three calendar months before the commencement of that renewed period. 

Settlement of all invoices is due 14 days from the date of the invoice. If your account falls overdue, then interest will be charged at the rate of 

12% per annum. This will be calculated on a daily basis from the due date to the actual payment date. All prices quoted in the purchase order are 

exclusive of applicable taxes. 

5. Warranty and indemnity:  You warrant and represent to Ochre Media that: (i) you have all necessary rights to grant the rights and licenses set 

out in this contract to Ochre Media; (ii) neither the copy material provided by you nor any material which may be linked to through your 

advertisement will contain anything that is defamatory, obscene, false or misleading or which otherwise violates any intellectual property rights 

or other rights of any person; (iii) use of the 

copy material provided by you will not violate any applicable law or regulation. 

You agree to indemnify and keep indemnified Ochre Media and hold Ochre Media harmless against any and all dam- ages, costs or fees arising 

from a breach of the above warranties including any claim or action by a third party. 



6. Liability:  Ochre Media does not accept any liability for any damages (including, without limitation, damages for any consequential loss or loss 

of business opportunities or projects, or loss of profits) howsoever arising and whether in contract, tort  or otherwise from the use of or inability 

to use the website, or any of its contents, or from any action or omission taken as a result of using the website or any such contents. Ochre Media 

does not exclude liability for death or personal injury arising out of its negligence. 

You agree that Ochre Media has not made any guarantees with respect to usage statistics, which include, without limitation, levels of 

impressions or click-throughs for the advertisement. 

7. Term and termination:  This contract will commence on the date Ochre Media receives your signed purchase order and will continue 

initially until the first anniversary of the date on which your advertisement is first published. This contract will automatically renew on such 

first anniversary and then on each subsequent anniversary for a further 12 month period (each a ȰÒÅÎÅ×ÅÄ ÐÅÒÉÏÄȱɊȟ unless either you or 

Ochre Media has given the other a valid notice to terminate. 

A party who does not wish this contract to automatically renew on any anniversary must give written notice to the other no later than one 

calendar month before the relevant anniversary stating that it wishes to terminate this contract on that anniversary. If a valid written notice to 

terminate has been given by either party to the other, this contract will terminate on the relevant anniversary. 

8. Cancellation: This contract represents a legally binding commitment between you and Ochre Media. You may only cancel your 

advertisement and terminate this contract in accordance with clause 7 or, prior to the date your advertisement is first published, with the 

written consent of Ochre Media. Ochre Mediaȭs consent will be at its sole and absolute discretion. If Ochre Media consents, prior to the date your 

advertisement is first published, to your advertisement being cancelled and this contract being terminated you will be liable to pay at least 50% 

of the amount specified in your purchase order (plus applicable taxes) and such amount will become payable within 14 days following the date 

of Ochre Mediaȭs written consent. 

9. General: You may not resell, assign or transfer any of your rights under this contract without Ochre Mediaȭs prior written consent. Any 

attempt to resell, assign or transfer rights without Ochre Mediaȭs consent will entitle Ochre Media to terminate this contract immediately 

without liability to you. 

A person who is not a party to this contract has no right to rely upon or enforce any terms of this contract. 

In the event of a dispute arising out of or in connection with these terms or any contract between you and us, then you agree to attempt to 

settle the dispute by engaging in good faith with us in a process of mediation before commencing arbitration in accordance with The 

Arbitration and Conciliation Act, 1996. 

This agreement is governed by and will be construed in accordance with laws of India and each party irrevocably agrees that the courts of 

Hyderabad shall have the exclusive jurisdiction to deal with any disputes arising out of or in connection with this agreement. These terms and 

conditions along with the purchase order constitute  the entire agreement and understanding between you and Ochre Media and supersede 

any previous agreement between the parties. You agree that all the details of this contract appear in the purchase order and these terms and 

conditions and that no employee of Ochre Media has made any promise or commitment to you that does not appear here. Both parties agree 

that the terms and conditions described here are binding and may only be varied in writing signed by you and by a director of Ochre Media. 

Nothing in this contract shall operate to limit  or exclude liability for fraud. Printed terms and conditions in any additional documents issued by 

you or your agent will not be recognised as binding.                                
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